Said Mr Chiem: “We plan to take Mind-
Champs to Asia, the United States and
Europe. Singapore was ideal because it
is the perfect platform — not just for Asia,
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realms of education, theatre, psychology and
neuroscience, Mmdchampsalms%o!eam
its students how to learn effectively,
while infusing them with what it calls
“the champion mindset”.

The institute is divided into two broad

categories: Preschool and specialist school
— which caters to students from the pri-
mary to tertiary levels.

Having grown from strength to strength
since its inception — its students current-
ly number about 5,000 — MindChamps
launched its own preschool this year, as
well as a specialist school in Hong Kong.

-Mr Chiem elaborated: “Next year, we
will set up a preschool in Hong Kong. Hong
Kong is the stepping stone to China, which
is one of the key markets in Asia, together
with India.”

Explaining the pivotal role that |E Sin-
gapore played in helping MindChamps

gain entry into China, a market where
relationship building is an important part’

of doing business, he said: “It was highly
peneficial for us to be introduced to the
Chinese government agencies by |E Sin-
gapore.” =

He added: “What really impressed
me was that the |E Singapore personnel
personally arranged 1_he_ meetings and at-
tended them with us.”
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introduced to the Chinese government
agencies by IE Singapore ... What really
impressed me was that the IE Singapore
personnel personally arranged the meetmgs

‘and attended them with us.

— Mr David Chiem, MindChamps founder and group CEO

onlE Slngapore

frameworks, as well as useful business
contacts.

While the MindChamps team initially
had their sights focused on Chinese com-
mercial hotspots such as Beijing, IE Sin-
gapore advisors pointed them towards
another viable local Chinese market —
Chengdu.

Said Mr Chiem: “They helped us to

see that while the Beijing market is quite
saturated, Chengdu is currently on the
rise and it's a good time for us to set up
MindChamps there.”

Besndesa;&sﬁng MndChampe inits
overseas drive, |E Singapore has also
helped to foster the institute’s expansion
focally.

Through IE Singapore, MindChamps
was connected to franchising consultants
Asiawide, one of the over 200 iadvisors on

'the agenmfsiadamry unnnepnrta! (see

Mdehamps planned a franchising sys-|
tem for its preschool, which was offered

Champs’ whﬂlly-awned preschooi was
ed in May.

hnueworkmg wrlh IE S'ngapore in achiev-
ing his goal of global growth.

He concluded with a smile: “It's worth-
while because they give us not just the
business connections, but also the govern-
ment connections.”
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